
Texting for Success: Williams &
Fudge Improves Opt-Out Rates
with MMS

This success highlights the power of branding in text messaging—ensuring messages are
recognized, trusted, and acted upon. With MMS, Williams & Fudge has not only enhanced
customer interactions but also strengthened long-term communication effectiveness.

Good Conversations Pay Off.™

The Results

Eager to see results like these? 
Contact us today to learn more about how texting solutions can
transform your customer communications and improve your bottom
line! 

Improved Engagement
MMS has delivered substantial value for Williams &
Fudge, improving customer engagement while also
driving a 40% reduction in opt-outs.  

Established Credibility
By featuring their logo in messages, they've
established credibility and trust with their audience,
ensuring text communications are recognized by
consumers.

40%
reduction
in opt-outs  

“MMS has been a game changer for us. Once
we began incorporating our logo into our
messages, we noticed a significant lift in
engagement. ”

In collections, a recognizable and trusted sender can be the difference between
engagement and being ignored. Williams & Fudge, a leading collections agency, saw the
need to establish their brand at every touchpoint, adopting MMS to deliver messages that
were not only clear and compliant but also immediately identifiable and impactful.

- Jon Balon , CTO, Williams & Fudge, Inc.

https://solutionsbytext.com/lets-talk/

